
 We live in a market economy.  If XM does things better than traditional 
airwaves, then it is time for the traditional broadcasters to improve their 
programming quality to a level where they don't lose their listeners. 
It's the fault of traditional radio and mass-market bilge streaming from the 
likes of Clear Channel that has lost listeners - it's not the fault of XM or 
current FCC regulations. 
 
As traditional broadcast radio has gone the way of Wal-Mart, they have soiled 
their own shorts.  
 
 


